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ABSTRAKSI 
Pelecehan seksual terhadap perempuan di masyarakat semakin marak pada zaman 
ini. Terlihat dari munculnya kasus-kasus pelecehan seksual terhadap perempuan 
yang diberitakan di media masa. Berdasarkan fenomena tersebut, penulis 
mencermati persoalan tersebut dan melakukan sebuah perancangan tugas akhir 
berjudul Perancangan Kampanye Sosial Meningkatkan Kesadaran Penilaian Pria 
Terhadap Cara Berpakaian Wanita.  
Berdasarkan wawancara dengan beberapa pakar di bidang kajian perempuan dan 
kriminologi diketahui bahwa kaum lelaki memiliki penilaian yang berbeda dan 
cenderung negative terhadap cara perempuan dalam berpakaian. Berdasarkan hasil 
pengumpulan data survei lapangan dan juga focus group discussion, diketahui  
bahwa pria menilai rendah perempuan berpakaian minim dan cenderung dianggap 
membuka peluang untuk dilecehkan. 
 
Kata Kunci : Kampanye, pelecehan, seksual, dan perempuan. 
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ABSTRACT 
 
Sexual harrasments against women cases are increasing rapidly in society these 
days. This can be visible from the increasing media reviews about sexual 
harrassment against woman cases. Based on the phenomena, the writer saw it as 
a problem and decided to do final project research about it wich titled Social 
Campaign Design to Increasing Men Awareness to How Women Dressing. 
Based on interviews with criminology and women study experts, it shown that men 
have different presumptions and negative thinking about how women dressing. 
Based on data collection, field observations and focus group discussion that the 
writer conducted, it is known that men judged negatively on women dressing on 
mini and thought that they gave them opportunity to be harassed. 
	  
Keywords: Campaign, harassment, sexual, and women. 
	  
	  
	  
	  
 
	  
	  
	  
	  
	  
	  
	  
xi
Perancangan Kampanye..., Katherine Mariana Muntu, FSD UMN, 2014
